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Oncology Network: The Online Destination for Oncology 

Professionals in Australia and Beyond 

By Rachael Babin, Managing Director/CEO 

 

It is my great pleasure to write this contribution to the Oncology 

Massage Training newsletter to introduce the Oncology Network 

and outline what our organisation hopes to achieve.  

The Oncology Network has grown from a modest musing to run 

a news blog for oncology professionals 18 months ago to a 

comprehensive digital resource for everyone involved in cancer 

care.  

Oncology professionals in Australia operate in a complicated 

health landscape with vast disparities between metro and 

regional, and private and public, settings. The mission of the 

Oncology Network is to help oncology professionals excel 

despite these disparities, by utilising digital technologies where 

ever possible. 

Running communications at both MOGA (Medical Oncology Group of Australia) and COSA (Clinical 

Oncology Society of Australia) over the last 4 years allowed me to witness first-hand the immense 

challenges not-for-profits face in trying to deliver important educational and networking 

opportunities for oncology professionals – a sentiment that I am sure is equally echoed by the team 

at OMT. 

From my personal experiences working with these organisations, and many other aligned groups, I 

could see a glaring gap in resources and opportunities that could be addressed by a digital resource. 

Hence, with invaluable advice and support from Graham Knowles of Revolution Press, who is now 

our Marketing and Digital Development Director, the Oncology Network has evolved. Our digital 

platform encompasses: 

Oncology News – a tailored, independent news site publishing aggregated news and exclusive 

expert commentary from Australia and around the world.  

The Oncology Newsletter – designed with the busy oncology professional in mind, The Oncology 

Newsletter is now published weekly and distributed to over 8,000 oncology professionals in the 

region. It’s jam-packed with the latest research and treatment news covering a wide range of sub-

specialties as well as expert commentaries from Australia’s leading oncology professionals, with a 

few light hearted reads thrown in for good measure too. I encourage you to sign up – it’s free, can 

be a welcome relief to journal articles and can help prepare you for the questions clients may ask 

after reading coverage of the latest cancer news stories: Subscribe to The Oncology Newsletter. 

Oncology Jobs – an industry specific job site that is responsive, searchable and easy-to-use, and full 

of the latest vacancies. 

Digital Support Services – we aren’t scientists or trained medical professionals so we can’t help 

cancer patients or improve their outcomes directly, unlike most in our community. What we can do, 

and what we strive to do via the Oncology Network, is support those that provide this help by 

utilising our skills in digital design and communications. I know how hard it is for over-stretched, and 

http://www.oncologynews.com.au/
http://oncologynews.com.au/news/the-oncology-newsletter/
http://oncologynetwork.us7.list-manage1.com/subscribe?u=578e4d212de73c7e6e4ba5323&id=684784738c
http://oncologyjobs.com.au/jobs/
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under-funded organisations to set time, resources and more importantly, man hour’s aside to create 

stylish responsive websites or crafted communications strategies. We do – and we do it well as you 

will hopefully see from our own digital spaces! For this reason, we offer support to organisations in 

the oncology arena to help them achieve their digital goals.  

From my experiences working with not-for-profit organisations in particular, I’ve been surprised at 

how much digital agencies with little experience in the healthcare industry will quote as I know that 

a lot can be achieved on a minimal budget. So please drop me a line if I can help. 

Oncology Hive – an online networking and publishing platform. This resource is in the pipeline and a 

development I am very passionate about. It will be a closed space (members will have to register to 

use the resource) where professionals can network, explore opportunities for collaboration and 

share both clinical insights and personal experiences. Members will be able to connect with others 

interested in a vast array of sub-specialties in cancer care, including oncology massage as well as 

other complementary and alternative therapies. We also hope to add online events, web series and 

training applications to the Oncology Hive. 

The Cancer Crowd – the world’s first crowdfunding platform for cancer research, technology and 

support projects! This ground-breaking platform is in development and we need your support to 

make it available for everyone with a great cancer project idea in Australia.  

We floated the idea of a dedicated crowdfunding space to the oncology community late last year 

after a brainstorming session on what else we could develop… “News? Done. Jobs? Done. Publishing 

and Networking? Working on it. Ok err so what else do oncology professionals need? … Well they 

always need funding! Well why don’t we set up a crowdfunding platform and help them campaign 

for funds online!” 

The response we received from our subscribers was incredible – the number and quality of the 

project proposals that came flooding in through the inbox blew us away. OMT was one of these 

groups and opened the door to a great working relationship between our organisations. We’ve come 

a long way since then in terms of developing the platform’s infrastructure, navigating legal 

minefields and supporting the organisations who have submitted great project outlines however we 

need help to launch and promote the projects to the general public.  

We saw this as an opportunity to raise the profile of The Cancer Crowd with our community and to 

introduce the concept of crowdfunding itself so we decided to run our own crowdfunding campaign 

to raise the $25,000 we need to make this platform available. So please visit our campaign site, 

watch our video and pledge your support - Support The Cancer Crowd. We’ve reached 21% of our 

target which is fantastic but we need help to reach 100% in next 30 days so we can support other 

worthwhile projects like the OMT’s plan to raise funds to develop training courses.  

Which brings me nicely to our great working relationship with Oncology Massage Training. After a 

good catch up with Kylie Ochsenbein to learn about this wonderful organisation and its aims, we 

discovered we have a lot in common. It is important that out-dated views that look on 

complementary and alternative therapies with hesitancy, or even cynicism, are warmly encouraged 

to fade. I think any practice that helps a patient to feel better, delivered by trained professionals, 

without causing harm or affecting the efficacy of other treatments, whether that be acupuncture or 

TCM, music therapy or meditation, is to be welcomed enthusiastically.  

The beauty of massage therapy for cancer patients is that there is no argument here. Few therapies 

can boast of such fantastic results – 47% improvement in pain, 42% in fatigue, 59% in anxiety and 

http://www.oncologynetwork.com.au/
http://www.cancercrowd.com.au/
http://www.cancercrowd.com.au/
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51% in nausea to mention a few – which is why we are delighted to be working with OMT to help 

raise awareness within the broader oncology community about the benefits of massage and the 

importance of referring patients to properly trained, qualified therapists. 

By providing unique, specialised and accessible digital tools, I hope the Oncology Network can 

contribute to the shared aim of everyone involved in cancer care – improving patient outcomes. In 

order to achieve this, an important part of our vision for the Oncology Network is that it will be a 

digital destination for all professionals involved in cancer care so I hope our resources will be of 

interest to you and help you in your daily work with cancer patients. 

You can learn more about our resources, services and plans on our website. You can also contact me 

directly if you have any questions or feedback – I’d love to hear from you: 

rachael@oncologynetwork.com.au. 

Thank you. 

Rachael Babin 
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